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NO ID NO SALE

PUBS WIN THE WAR ON UNDERAGE SALES
The Association of Licensed Multiple Retailers today welcomed publication of the results of the latest Home Office campaign to tackle under age sales, as further evidence of the efforts made by the trade to tackle this problem.
 
The Tackling Underage Sales Enforcement Campaign took place between 4 May and 13 July 2007. It saw police and trading standards officers targeting  2,683 on and off-licensed premises known to have a problem with under age sales. In an intense and focused campaign, they repeatedly visited these premises, carrying out nearly 9,000 test purchasing operations. Children were only able to buy alcohol in 14.7 per cent of cases. 
 
Welcoming the results, Nick Bish, ALMR Chief Executive said:
 
“Operators should be very pleased with these results. They are a testament to the efforts and investment in staff training and standards made by the industry and send a clear message to Government and others that we are on top of this issue. They are particularly encouraging because this campaign focused on premises known to have a problem and yet those very premises delivered an 85% success rate when faced with under-cover stings. 
 
The results also help us to address public perceptions that pubs and bars are a source of alcohol for young people. To put these results in context, the campaign focused on 484 pubs and bars known to have a problem with under age sales – that is less than 1% of the total estate in England and Wales – but found that only 6 of those were persistent offenders. The remainder were able to take action to put their house in order. That is a hard core of 0.001% of all premises which are damaging the reputation of the responsible majority of retailers. 
 
Obviously as an industry we cannot rest on our laurels and must remain vigilant to stop mistakes happening. But these results suggest that the focus of political attention should be on under-age purchases, not under-age sales.”
 
-ENDS-
Notes for Editors

1. The Association of Licensed Multiple Retailers (ALMR) is the only national trade body dedicated to representing the interests of pub and bar operators and providing their companies with business support and advice. There are currently 85 companies in membership, between them operating 15,000 outlets – of which more than 4,000 are managed operations.  The bulk of ALMR membership is drawn from small independent companies operating 50 outlets or fewer under their own branding 
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